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Rosetta

Rosetta is the largest independent interactive agency in the U.S., the 9" largest overall, and
has grown faster than any other agency in the Top 25, according to Ad Age.
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A With deep industry knowledge and expertise in the Verticals we serve

A With an integrated team of over 650 professionals focused on driving business impact
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Advantages of Mobile Marketing and Mobile Commerce

A Excellent Branding Opportunity

A Allows Customers Full Channel Preference/Choice

AHi ghly Preciseé Personal, Local, | mmediate
A Ties the Online Channel to In-Store Experiences

A Instant Gratification for Your Customers

AMaxi mi zes #Al mpul se Buyingodo Behavior

A Highly Measurable

The mobile channel is quickly becoming the battleground for the most profitable retail customer segments.
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Holiday 2009: Early Results and Predictions




Black Friday 2009 - a big step ahead for mobile commerce

More consumers shopped via their mobile device than ever before

PayPal registered an increase of 650% compared to last year in

payments completed through mobile devices

US8 AV Cradie Charger & s1 3.
Remote for iPhoneiPod 52099

T 140% increase in the number of people making payments by mobile

S o - phone compared to a regular Friday

SUPERMAN HANDMADE
LUNCH BOX MINT LARGE
METAL W/ HANDLE

Many shoppers also used their mobile devices for price-comparison

uUss 9.99| )
 —— and location features

E b a yi®s aiPhne app was used over 50,000 times in relation to

Black Friday shopping
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2009 Mobile Holiday Shopping Trends

Holiday 2009 Anticipated Mobile Usage:

Christmas Wrapped
Gift Globe

A One in five shoppers plans to use a mobile phone to assist
with holiday purchases
Top Uses:
A Find store locations (55%)
A Research prices (45%)
A Find discounts or coupons (32%)
A Make purchases (25%)

A Comfort with mobile commerce is highest amongst younger
audi enceseé
A Age 18-29 = 39% comfortable with mobile commerce

A Age 30-44 = 19% comfortable with mobile commerce

Canon 8.0MP Digital Camera
$199.99

Sour ce: Del oittebs 24th Annual Hol i d
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Growth of the Mobile Marketing Landscape




Mobile Marketing Growth

Monthly Unique Mobile Web Users i U.S. 49.7 Million

38.7 Million Unique

Audience
28.6 Million +74%

Feb 09

Feb Apr Jun Aug Oct Dec Feb Apr Jun Aug Oct Dec Feb
2007 2007 2007 2007 2007 2007 2008 2008 2008 2008 2008 2008 2009

Source: Nielsen Mobile

June 2009 U. S. Esti mat es é

A Total U.S. Population = ~300M
A Mobile Users = 221M (~74%)
A Text Messagers = 132M (~44%)
A Mobile Web Users = 55M (~18%) > Mobile Web User Predictions:
A App Downloaders = 40M (~13%) A 100M in 2010 (Millenium Media)
A 150M by 2012 (Gartner/Nielsen)
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Profile of U.S. Mobile Web Audience

a0 Mobile Web Audience Profile
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Source: The Nielsen Company
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Mobile Usage Growth by Category
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Mobile U.S. Internet Audience i Growth by Category
July 2008 1 July 2009

Banking/Online Trading

Enlertainment

E-Mail

49%

Portals
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E ducation/E mployment
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Games
Food/Dining
Sports
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Health/Fitness
Travel acation
Real Eslate

Videos/Movies

Business/Finance
Mews
City Guides/Maps

Technology/Science

Source: Nielsen Mobile
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Smartphones, f eat ure phonesé Super Phonc¢
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